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Safe Harbor Statement

This slide deck PowerPoint presentation contains only preliminary information regarding our Company and should be read in
conjunction with the subscription agreement The Company and our officers and representatives may from time to time make, “forward-
looking statements” within the meaning of the Safe Harbor provisions of the U.S. Private Securities Litigation Reform Act of 1995.
Forward-looking statements can be identified by words such as: “anticipate,” “i ” ” “goal,” v ” “project,”

intend,” “plan, seek,” “believe,
“estimate,” “expect,” “strategy,” “future,” “likely,” “may,” “should,” “will” and similar references to future periods.

” o« ” o« ” o«

Examples of forward-looking statements include, among others, statements we make regarding: guidance relating to net income and
net income per share; expected operating results, such as revenue growth and earnings; anticipated levels of capital expenditures for
the fiscal year; current or future volatility in the credit markets and future market conditions; our belief that we have sufficient liquidity to
fund our business operations as planned; expectations of the effect on our financial condition of claims, litigation, contingent liabilities
and governmental and regulatory investigations and proceedings; strategy for growth, product development, market position, financial
results and reserves; strategy for risk management. Forward-looking statements are neither historical facts nor assurances of future
performance. Instead, they are based only on our current beliefs, expectations and assumptions regarding the future of our business,
future plans and strategies, projections, anticipated events and trends, the economy and other future conditions. Because forward-
looking statements relate to the future, they are subject to inherent uncertainties, risks and changes in circumstances that are difficult
to predict and many of which are outside of our control.

Our actual results and financial condition may differ materially from those indicated in the forward-looking statements. Therefore, you
should not rely on any of these forward-looking statements. Important factors that could cause our actual results and financial
condition to differ materially from those indicated in the forward-looking statements include, among others, the following: economic
and financial conditions, continued volatility in the capital or credit markets; the adequacy of our cash flow and earnings and other
conditions; developments and changes in laws and regulations.

Any forward-looking statement made by us in this document is based only on information currently available to us and speaks only as
of the date on which it is made. We undertake no obligation to publicly update any forward-looking statement, whether written or oral,
that may be made from time to time, whether as a result of new information, future developments or otherwise.

This presentation is intended for general solicitation under RegD 506B but does not constitute an offer to sell or a solicitation of an
offer to buy any securities. The information contained herein has been prepared by management of the Company to assist interested
parties in making their evaluation of the Company and does not purport to contain all of the information that a party may desire. In all
cases, interested parties should conduct and rely on their own investigation and analysis of the Company and the data set forth
herein.

An offer of to buy these securities can only be made by obtaining the Company’s subscription documents and interested parties
should only rely on the information contained in such memorandum. Confidential and Proprietary Information. All information
contained herein is the confidential and proprietary information of the Company and as such, cannot be disclosed, reproduced or
distributed without the prior written consent of the CEO of the Company.



ICONIC BRANDS

lconic Brands, Inc. (otcas: icnB)

is a leader in the development and sale of
alcohol and non-alcohol brands that are
“better-for-you” and “better-for-the-

planet.” TopPop, its wholly owned subsidiary,
is a pioneer in the product development of low
calorie, “ready to go” drinks — ready-to-freeze
(RTF) and ready-to-drink (RTD) products in
sustainable, flexible, or stand-up pouch
packaging. They are a leader in the “cocktails-
to-go” and alcohol ice-pop market. ICNB's
brands include “Bellissima” by Christie Brinkley,
a premium BFY collection of Prosecco,
Sparkling Wines, and Still Wines, all certified
vegan and made with organic grapes. Bellissima
is strategically positioned with its with its Zero
Sugar Wines in the fast growing zero sugar
beverage category. The company operates in
multiple states, sells, and distributes across the
globe and has Fortune 500 customers that
include some of the world’s largest alcohol
beverage companies and brands.

OTCQB: ICNB
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Investment Opportunity Highlights

New sales team with extensive
industry experience: Reduced Carbon Footprint/

FOCUS ON INCREASED DISTRIBUTION/ Sustainable Solutions
SALES OF BRANDED PRODUCTS AND
NEW BRAND ALLIANCES IN THE

RTD/RTF MARKETS Alcohol products with

zero sugar/vegan/
organically procured
ingredients

Growth in flexible packaging/
RTD market
up 42% to $1.6 billion

From design to delivery—
customized & convenient
RTF/RTD cocktails

36 million units sold

Focus on Feel Good
Beverages—Better for You and
Better for the Planet

companies...sales force with

expertise in distribution of
2022:

Adding 105 sq. ft
with capacity for RTD

alcohol brand products.
Consumers need for
healthier + environmentally

friendly products (to come) & RTF products
exceeding 150 million
Delivers ready-to-use
products quicker and easier 2023:
TopPop’s sustainable 170,000 sq. ft leading to
packaging solutions make additional unit capacity

ICNB a leading vertically
integrated beverage/
CPG company

and fulfillment

OTCQB: ICNB
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From design to delivery, TopPop is a leader in sustainable flexible packaging. By reinventing
—Q ice pops in 2020 through the launch of alcohol infusion with proprietary blends of natural flavors,
TopPop became the leading seller of alcohol ice pops in the country in 2021. It continues to
innovate and provide novel pouch solutions for the fast-growing cocktail category. TopPop is
strategically positioned at the forefront of manufacturing innovation in the beverage and frozen
treats industry with an evolving portfolio of brands, categories and package types to help brands
meet shifts in consumer demand
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Premixed cocktails steal share from beer

and hard seltzer, propelling surging arowth
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Based in New Jersey,
our state-of-the-art solar
powered facility contains
high-speed flexible pouch
equipment, blending
and batching capabilities,
semi-automatic pack out and
full-product testing capabilities
all under one roof.

OTCQB: ICNB

ICONIC BRANDS

In 2022, projected to produce over
120 million units of: frozen ice-pops,
various stand-up flexible pouches,
single serve shots, organic juice
pops, dog treats and more

LESS RAW MATERIAL - LESS ENERGY
LESS TRANSPORTATION * LESS PRODUCT WASTE

Pre-pandemic restrictions on

to-go cocktails have been removed in

at least 20 states.
Top Pop’s RTD cocktail pouches &

frozen cocktail pops are experiencing
growth with the overall pre-mixed

cockta@egory

- DISTILLED SPIRITS COUNCIL OF THE U.S.

Clients represent the
leading brands in the
alcoholic beverage

category.
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PACKAGING . o

Inception, Product Creation and Full Scale Production -,h_
FROZEN
MARGARITA

Certified production facilities -y :
supporting best-in-class food & ‘ . - = neglass
beverage brands (FDA registered, . SANGIOVESE
SQF certified, TTB & NJABC =
approved). SN

Expanding capacity with
multiple growth drivers

AU e
2oy,
POPTAILS

Packaging Innovation solutions
for diversified product categories

RTD/RTF brand extension and
product innovation

Seasoned management team
focused on value creation for
partners and shareholders

Raise account
profitability with
high-margin

Increase brand
engagement

Reach new
consumers

Open up new
use occasions

Sustainability/
Reduce Carbon
Footprint

80-85% reduction in
use of plastic

Continually offering new
options and new brands

Freezable and sustainable
flexible pouches allow
for compliant and practical

single units

Large Brands need to check
the environmental box OP

Delivering easier, faster
ways to enjoy new flavors
and old favorites

Offering healthier, more
environmentally-friendly
options for new consumers

OTCQB: ICNB

ICONIC BRANDS

Lower portions, healthier
choices, more control

New consumption solutions
consumers can align with so
they can enjoy their favorite
drinks in various forms

off-premise uses like
outdoor concerts, events,
and to-go packages.

More efficient use
of resources

100% Solar-powered
facility by Spring 2022




CASE STUDY:

The Hooters Relationship

The growing focus on “cocktails-to-go” and the RTD market puts Iconic in a unique position to offer
beverage brands, restaurants and retailers a way to offer and connect with their customers with an on the go,

INEAPPLE
PAINKILLER

Multi-year
Partnership

Restructures old Iconic deal
% revenue share???
Offering consumers “a new
way to chill” with some of

Hooters most famous flavors
like “Pineapple Painkiller”

Multiple frozen cocktail
pouches and ice pop flavors

OTCQB: ICNB

ICONIC BRANDS

Hooters Outlets
for Distribution

Pouches will be offered at select
Hooters of America where
permitted by law*

Will be available at Hooters
of America’s casual
take-out restaurants

Retail and
Direct-to-Consumer

Hooters RTD and RTF pouches
and pops to be available at retail
stores and chains where other
Hooters flavors are available to
allow the consumer to experience
the brand on the go, or at home

Select flavors and products
to be available for
direct-to-consumer purchases

Events and
Offsite Initiatives

Sporting Events
Golf Courses
Concerts/Outdoor festivals
Pop-up Events

Hospitality

* Fine print goes here for Hooters permitted by law information.



Bellissima is a brand, partnered with Christie Brinkle.
Organic, Vegan text here, sparkling still wines
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Brand Strategy/Landscape

ADDING TO THE PORTFOLIO

Hermosa

Farm to Spirits

Organic Agave, recycling fiber
into straws, kosher, clean
processing - organic

Organic wheats and barley
and fruits, plant a tree for every
bottle sold clean processing organic

TEQU‘KL»‘(

HERMOSA

~

Low Alcohol
Non-AIcohof
&“Mocktails”

The non-alcoholic beverage industry
skyrocketed this past year as consumers
shift from booze-filled nights to
prioritizing their health and wellness.

Non-Alcoholic Drinks Market is
estimated to grow at a CAGR of 4.4%
to reach $2,090 billion by 2022

Non-alc spirit brand Lyre earns
$360 million valuation, up from
$134 million earlier this year.

OTCAQB:
ICONIC BRANDS

Offer higher margin and sell for higher valuations

Celebrity Brand &
Craft Spirit Deals

Termana Tequilas (The Rock) « Dos
Amigos Tequila (Breaking Bad Actors) °
Aviation Gin (Ryan Reynolds) ¢
Casamigos (sold for $1B) « Castlebrands
to Pernod Ricard < Heaven Hill just
purchased Sampson and Surre

'.u!w“*\'

il



Near-term Catalyst

New Brands & ~_Uplistto
Craft Beverages 1 Senior Exchange

Application submitted to

Celebrity brands NYSE/AMEX
Craft brands - Expectation is to be
Both offer higher margin when monetizing '\-\ uplisted in Q2

Environmentally conscious 6

Non-alcoholic, and low alcohol
market, mocktails

New 85K sq. ft facility in
addition to existing
30K sq. ft facility

40 million units
to over 120 million units

New management team with extensive
industry experience |

Growth Due
to Demand

RTD/RTF “drink to go”

New sales force from spirits industry

New marketing team with international \\\
experience in wine and spirits N

New digital marketing strategy, DTC
Cocktails-to-go,
Hooters synergies

Launch of Zeros

Exploding category-high demand from large retailers to
small organic stores

Regulations, ‘new consumer”,
post covid economy, more efficient

Frozen treats, squeezable smoothies, water

Vegan, made with organic grapes, zero sugar 4 and healthier juice drink pouches
Offered in 5 expressions & CARg Pouches outperform rigid packaging with
0" Qog 9, the most efficient product to packaging ratio
DTC through QVC and others ~ %1
( ) Sustainability, packaging solutions

better for the environment

OTCQB: ICNB “Oorprt
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Summary & Milestones

Together, iconic brands and top pop packaging brings a refreshingly new approach to the exciting beverage business that breaks free from
the traditional industry model. We give consumers a better choice about the products they use and the world they live in.

FEEL GOOD BEVERAGES: BETTER FOR YOU, BETTER FOR THE PLANET

Feel good nutritious &
delicious freezable treats for

Vegan : :
9 flexible frozen ready-to-drink people & pets

wine & -
RleEEe) packaging cocktail pops cocktails WATER & JUICE DRINK POUCHES
ORGANIC JUICE POPS » SQUEEZABLE SMOOTHIES

. Portion-
Zero sugar Eco-friendly controlled Convenient

v

< vily

Our leadership team blends the dynamic perspectives of Beverage industry veterans, entrepreneurs and corporate brand stewards coupled
with a strong balance sheet, capital investment in production operations marketing and distribution. Enabling new entry points for adult
beverages and freezable treats for all ages, we impact the fast-changing food and beverage consumer landscape with timely and innovative
product solutions which fuels our passion and rapid growth, while providing a much demanded and needed sustainable solution to the

standard beverage packaging methods.
Launch

of Zero, Uplisting
other Celeb To Major é%@iﬁ‘d

Built Out Of

Competitive
TopPop AdvaI:\etage Management TopPop

Acquisition Team & Expansion
i i e A i Brands, Exchange
Craft Spirits

FEEL GOOD BEVERAGES

OTCQB: ICNB
12

ICONIC BRANDS



Competition Landscape

Table with Comps SBEV, VINE, STZ?

Market cap
Ticker
Short description — (if necessary)

Valuations?

|
ICONIC BRANDS



Financials

Historic data

Consolidated results ( 2019, 2020 and 2021 as if TopPop was owned for the full year).

2019 2020 2021 2022 2023
actual actual actual Est Est
Revenue
Operating Profit
Free Cash Flow
Cases sold

RTF/RTD units sold

Balance Sheet /Cap Table (or like suggested in another slide)
Projections/ Guidance

Backlog/Pipeline

OTCaE: 1GNB )

ICONIC BRANDS



Cap Table

Common Shares Outstanding
Warrants
Etc.

Common, pref’'s warrants
52 week High and 52 week Low

Average volume

Insider ownership %

Institutional ownership %

OTCaE: 1GNB )
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Leaders in Beverage Industry

Together, Iconic Brands and Top Pop brings a refreshingly new approach to the Beverage and Frozen Treats industry that breaks
free from the traditional industry model. Leadership blends the dynamic perspectives of Beverage industry veterans, entrepreneurs and
corporate brand stewards coupled with investment banking + production operations + field marketing across US and global markets.

Larry Romer, CEO

Mr. Romer is a 40 plus year veteran of the beverage
business holding senior management positions with
Coca Cola, The Paddington Corporation, Jim Beam
and Southern Glazer Wine & Spirits. Mr. Romer holds
a bachelor’s degree in Health and Physical Education
from Manhattan College and a master’s degree in
Health and Physical Education from Adelphi
University.

John Cosenza, COO

A 30-year Anheuser-Busch loyalist with in-depth
experience in alcohol sales, Mr. Cosenza has
extensive connections with major chains for
distribution. Mr. Cosenza started his Anheuser-Busch
career as a sales representative for Lower
Manhattan. As Chain Store Manager, he was
responsible for all NYC chain store sales and
innovations. Mr. Cosenza was Sr. Manager for AB’s
Corporate Social Responsibility (CSR) division,
where he took part in promoting responsible drinking,
the designated driver program and the prevention of
underage drinking. Mr. Cosenza has an MBA in
finance from Long Island University, and a bachelor’s
degree in Sports Management and Athletic
Administration from St. John’s University.

OTCQB: ICNB

ICONIC BRANDS

| will adjust this layout
once | have headshots

David Allen, CFO

Mr. Allen has over 22 years of experience serving as the chief financial
officer of public companies and over 40 years of experience as a certified
public accountant, starting his career with Arthur Andersen & Co.
Additionally, Mr. Allen sits on the board of directors of two other public
companies, Charlie’s Holdings, Inc. (OTCMKTS: CHUC) and MariMed, Inc.
(OTCMKTS: MRMD), where he serves as audit committee chairman. Mr.
Allen is a licensed CPA and holds a bachelor’s degree in accounting and a
master’s degree in taxation from Bentley College.

Tom Martin, President & COO of TopPop

Tom Martin has been in the primary and secondary packaging
industry for over 40 years with privately held companies. He has
managed, co-founded and run printing operations, equipment
divisions, cosmetic contract manufacturing and food contract
manufacturing companies. Mr. Martin’s expertise is in sales,
engineering and company building. He is a co-founder of TopPop
Packaging. TopPop was built from the ground up by capitalizing on
the innovative idea of alcohol-infused adult ice pops and single-use
food & beverage products. This then led to the building of its state-of-
the-art, FDA approved production facility, which tripled the company’s
production capacity. The facility was designed and built to produce
single-serve Boozy Ice Pops for some of the nation’s largest beer,
wine and spirits companies.



We thank you.

ADAM SELKIN
ir@iconicbrandsusa.com

1-800-XXX-XXXX
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